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Internet Penetration Romania = 46.8%



Aprox. 3 million online shoppers in Romania



Romanian E-Consumer Profile

0 0

Gender – Romanian E-Consumer

MALE

54.80%

45.20%

MALE

FEMALE

* Information source: Eurostat, GPeC, Payu Euromonitor, Gemius, World Bank



Romanian E-Consumer Profile

18-24 years old

21%

45-53

years old

16%

55+   years old

7%

Age – Romanian E-Consumer

21%

25-34  years old

31%

35-44  years old

25%

16%

* Information source: Eurostat, GPeC, Payu Euromonitor, Gemius, World Bank



Romanian E-Consumer Profile

Rural

16%

Location– Romanian E-Consumer

16%

Urban

84%

* Information source: Eurostat, GPeC, Payu Euromonitor, Gemius, World Bank



Romanian E-Commerce Market 2013



4500 e-shops in Romania



Average order value Romania 2013

Average order value is approx. 37 EUR (paid in 

RON),  down form 2012 when the average value 

was 45 EUR (paid in RON).

2012 2013

45 EUR
37 EUR



Top categories of products purchased online –

Romanian Market

Health & 

Grocery

3%

Games

2%

Categories E-Commerce – Romanian E-Consumer

Fashion & Shoes

38%

IT & Electronics

33%

Health & 

Beauty

24%

* Information source: Eurostat, GPeC, Payu Euromonitor, Gemius, World Bank



Domestic vs International Transactions



Online Payments Methods Used

Bank Transfers

3%

Credit/Debit 

Cards

5%

Only Payment Methods Used – Romanian E-Consumer

Cash on 

Delivery

92%

* Information source: Eurostat, GPeC, Payu Euromonitor, Gemius, World Bank



Online Shops & Card Payment
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